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IN THE SALONS OF THE WORLD'S GREATEST HAIRDRESSERS



DREEAM  EXGCEL  SUCGEED  TOGETHER

Staying by your side
IR TIFE

Construct your dream to build the future
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To excel, you must progress and
surpass yourself
FHESARFBRAIERBHEK

FASHION PRODUCTS

Color Collection Advanced technology

Haute Couture Shows Innovative products

Haute Coiffure Francaise

Success is accomplishment
I R

COMMUNICATION

Support the biggest events
of the profession

BUSINESS

Develop your business

THE EVENTS SERVICES

L'Oréal Color Trophy Continuously adapted

new services

The Shows
Education

MERCHANDISING

Enhance your showcase in
the salon

PROPOSING
TOOLS

Innovate and offer
new services

L'Oréal Professionnel is the
brand at the service of the
Hairdressing market. L'Oréal
Professionnel aims to stay
by your side in order to:

= Train in the key fields of
your activity

= Develop the artistic
aspect

= Teach and inform

= Listen



STANDING
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L'Oréal Professionnel
partner salons grow faster than
the global salon market. One of
the major challenges of
education is to share the goals
for success and development
of the entire profession by
expanding our know-how.
We are committed to being the

partner of hair salons worldwide.
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Educating hairdressers has always been one of the credos of L'Oréal Professionnel.

This team of Educators embodies this commitment.
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TECHNICAL ADVICE HELP LINE

Do you have questions about our products?

Do you need more information about a mix that you need to prepare?

Do you have doubts about product compatibility?

Do you need to solve a technical problem right away?

A team of specialists is available to help you.

Call our technical support helpline at: (» " 65-6227 5366

BARE R

X BA 0= BB TR D2
EREMEE L HRREHFARID?
3 7= SR O R M AL R 108
T BEZ BRI RAR G
LA B R RR I LI

IBAREL: (510 656227 5366

For Technical Queries, Booking or Reservation

EIEFNE, TS, SUEBE

Technical Centre #AKH(»: 65-6227 5366

Main Line /A3 F 45 : 65-6738 3113

Technical Team AR : Tien Goh Hp 9385 2335
Dylan Sew Hp 8127 9409
Hazel Lim Hp 9183 5501



Joining more than 100 academies worlawide. ..
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* Sydney

LOREAL

académie!

In the heart of Singapore, at the junction of
Neil Road and Tanjong Pagar Road, the
L’ Oréal Professional Products Division opens
Singapore’s largest centre for professional
hairdressing education: L’'Oréal Académie
Singapore. At 4,000 square feet, it houses
the 4 brands under the division, namely,
L’Oréal Professionnel, Kérastase, Redken and
Matrix, all under one roof. The L'Oréal Académie
Singapore will welcome more than 8,500 stylists
from all over Singapore to learn, exchange and
interact through robust education programmes
offered by the 4 brands.
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Color Key* Essential Texture* Retail Care Expert
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Color Change* Light Expert Fashion Texture*
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Color on Color*
BIELEEE"
Made-to-Measure
Blonds*
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Color Dimension* Scalp Expert Client
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Color Story
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* Developed by International team

New Service
Feature Workshop
FEERS
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artistic

TRENDS
& EVENTS
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Autumn Winter
Collection Seminar

MERIIRTS

French Art of Hair
Cut & Style Collection
H3 Seminar

EREZ

Cut & Style Collection
He BRE

New Service Feature
Seminar

MERSRTE




ESSENTIAL TECHNICAL EDUCATION %A %

MASTER
z CgOR
Color Key

OBJECTIVES

Know how to conduct a
diagnosis:

- Assess a shade level

- Identify the reflections

- Foresee the result of color
- Choose a suitable shade

THREE-DAY PROGRAM

- Lightening process

- The primary and secondary
colors

- Pigments & level of shades

- Oxidation coloring

- Coverage of grey hair
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PRICE $300

Essential Texture

OBJECTIVES

- Understanding the theories and the
principles on hair perm.

- Acquire techniques and
communication skills to propose
changing your client's look by using
different texturizing techniques

TWO-DAY PROGRAM

- Theory of perming

- Guide to winding of curlers

- Principles of lotion applications

- Learn the 6 winding techniques:
waterfall, halo, pincurl, partial, twisted
spiral and directional (digital)

- To create from a style support to total
change of shape
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PRICE $200

Color on Color

OBJECTIVES

- Develop the coloring service

- Acquire the reflex of offering
services

- Master creative techniques

Color Change

OBJECTIVES

Advise and guide your clients in
their color choices

Assess the compatibility of reflects
Choose and perform all
appropriate color change
techniques for each client ONE-DAY PROGRAM

Using Majirel Incell, etc - Work session on positioning

colors around the face and

TWO'D.A.‘Y F.)ROGRAM throughout the hair

- |dentification of the needs of the . )

; ) . - Execution of creative tech-
customer and detailed hair analysis ; .

- Color change techniques: niques: two-tone, three»Fone
pre-softening, stripping, cleansing, - Offering services and attitude
bringing out color toward the customer
and pre-coloring Review of product knowledge
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PRICE $200 PRICE $100

Fashion Texture

OBJECTIVES

- Discover the essential knowledge needed to understand 'How to' make
an application of texture 'Volume Up' or "Volume Down'

- Develop 'Cut and Texture' service inspired from music cultures

TWO-DAY PROGRAM

- Know where to place texture in haircut to enhance client's face shape
Know the texture products and their capabilities

- Develop essential talking texture communication skills

- Link fashion techniques Volume-Up and Volume-Down to music cultures

- Learn to add texture using the shape of the haircut as a base

- How to 'talk texture' to clients

- ldeal for any fashion conscious hairdresser
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PRICE $200

ADVANCED TECHNICAL EDUCATION #misiises

MASTER MASTER
COLOR COLOR
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Made-to-Measure
Blonds
OBJECTIVES

- Develop highlights and balayage
service

- Acquire the reflex of offering services

- Master the 'go blond" effect
techniques

ONE-DAY PROGRAM

- Work on variations of desired
results: from bleach blond to
copper blond

- Work on sketches of three
techniques and hands-on practice
on models

- Diagnosis, dialogue, proposing
services (case studies)
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PRICE $100

COLoR
Light Expert

OBJECTIVES

To enhance the skill of stylists or color
technicians to create a 3-D effect on
client's hair

ONE-DAY PROGRAM

- Learn the techniques to tailor-made
a more creative highlight for client

- Acquire the knowledge and the
applications of the different coloring
products

- To understand the correct color
placement according to hair design

HRLTR
BR

IR BB R B AR E
MEFREEIHNR

1 RVIREBTE
- FIHNBFESEFLIERS
={:NE S

- FBARLE = RFIREN A

- RBPRERITA T BEBHLE
BSEd

PRICE $100



MASTER
COLOR
Color Story :

OBJECTIVES

A powerful tool to show you the way
to find out the colors of a person
that compliments the skin tone as
well as vibrates with one's personality

ONE-DAY PROGRAM

- Color talks

- Forms of colors

- Use of colors

- The diagnosis of colors
- Colors and 4 seasons
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Retail Care Expert

OBJECTIVES

- To understand the needs of
different types of consumers and
how to communicate effectively
using appropriate selling
techniques

Acquire knowledge to secrets to
maintain and care for the needs
of different types of hair

ONE-DAY PROGRAM

Learn hair structure - Retail product's
technology - Customer behavior -
Consultation - How to use different
shampoos, conditioners and treat-
ments to address the needs of colored
hair, permed hair and various scalp
conditions - Learn methods of product
use - Highlight features and benefits
of every product in the range
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PRICE $100

Color Dimension

OBJECTIVES

To enhance the skill of colorists'
angle placement of colors to define
haircuts and bring out facial features

ONE-DAY PROGRAM

- Color services

- Diagnostic dimensions
- Aesthetical rules
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Client Communication

OBJECTIVES

Learn to communicate differently
with customers to optimise the
promotion of services and increase
salon business

ONE-DAY PROGRAM

- Analysis of communication
behaviour

- Reflection on the language of
colors in communication

- Assimilate behaviour to colors to
better communicate with the
consumer

- Use this method to offer
appropriate services
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PRICE $100

50% of course fee payable before start of lesson FFRBIFT50% F #*

EXPERT TECHNICAL EDUCATION %A%

Scalp Expert

OBJECTIVES
Discover the scalp universe and
develop your new field of expertise

ONE-DAY PROGRAM

- Types of scalp problems

- Scalp care technology and
solutions

- Consultation procedures

- Massage techniques
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New Service Feature
Workshop

OBJECTIVES

- Presentation of the new service

- Learn and understand a new
salon service to add to your
service menu

- Know how to promote the new
service

ONE-DAY PROGRAM

- Understand the theory behind the
new salon service

- Demonstration and hands-on
practice on your model
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Ad-hoc basis, schedule to be advised.
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ARTISTIC EDUCATION A=

Autumn Winter Collection Seminar

OBJECTIVES

- Be inspired by the most updated Color Collection by L'Oréal Professionnel,
right off the catwalks of Paris and top fashion capitals of the world

- Think about, discuss, integrate the seasonal trends

ONE-DAY PROGRAM

- Presentation of the new collection and the season-specific techniques

- Understand how the Color Collection was developed and the inspirations
behind it

- Learn how to promote the collection in the salon
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French Art of Hair Cut & Style Collection
H3 Seminar

OBJECTIVES

- Learn international hairstylist cutting techniques

- Increase your skills and sales in styling

- Develop your knowledge in styling products, and how to use them
- Learn the latest international cutting techniques

ONE-DAY PROGRAM
- A seminar, animated by ID Artists, in which demonstration of the current
Collection looks, and exchange sessions are included
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New Service Feature Seminar

OBJECTIVES
- Learn and understand the various new salon services in the market

ONE-DAY PROGRAM

- Understand and learn how by using new or existing products, you can
launch new services in your salon, thereby expanding and enriching your
service menu offering
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EXPERT TECHNICAL EDUCATION =xsA%s

MASTER Do you want to be a Master Colorist?

COLOR Be an absolute expert in color.
—

L'Oréal Professionnel has developed its first Master Color Program - complete with a range of educational
color offerings that help you to explore advanced applications to strengthen your skills that lead to success
as a master colorist.

Whether new or an experienced colorist, you will master an understanding of color theory, designing with dark
and light shades to refine facial shapes and how L'Oréal's innovative technologies influence your product choices.

In this course, you will increase your haircolor knowledge, enhance your skills and build your career. You will access

new information, share creative ideas with other salon professionals and work with educational experts.

You will also learn effective techniques to maximize your time in the salon! All in all, you will be inspired to grow

your color business to new levels.

Don't wait! Join the Master Color program now!

Be the Absolute Master Colorist and win $10,000 worth of incentives!

$10,000 worth of Prizes & Benefits
The Absolute Master Colorist will

- Receive a prestigious certificate and plaque to display for your clients

- Be admitted as a member of ID Artist

- Feature articles of your attainment on selected L'Oréal Professionnel publicity materials

- Be entitled for a free educational trip worth $6,000

COURSE FORMAT

You are required to complete the 6 courses namely:

. Color Key - 3 days

. Light Expert - 1 day

. Color Change - 2 days

. Color-on-Color -1 day

. Made-to-Measure Blonds - 1 day

. Color Story - 1 day (to be taken after passing the
Preliminary Tests)

OGN =

Two preliminary tests will be carried out to assess your
skills and knowledge through both written and practical
evaluations. Next, you will sit for the final examination
conducted by examiners from overseas.

Graduation ceremony will be held for all candidates. The
winner will emerge and be entitled the $10,000 prizes
and benefits.

COURSE ELIGIBILITY

Applicants, who have 3 years or more hairdressing
experience, and working in Salons in partnership with
L'Oreéal Professionnel are welcomed to enrol in the Master
Color Program.

COURSE FEE $500

REGISTRATION DETAILS

Registration for Preliminary Tests

Please bring along the certificates to show
your participation in the first 5 courses
mentioned

Applicant will need to pay a non-
refundable charge of $150 upon
registration

Registration opens in 1st October 2008
Preliminary Test will take place by end of
October 2008

Registration for Final Examination

The registration for the final examination
is opened immediately for candidates
who passed the preliminary tests
Please present your Master Color
Passport upon your registration for the
final examination

Applicant will need to pay a non-
refundable charge of $350 upon
registration

Please bring along your own model
for your practical exam
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july

SUN
31

10

17

24

MON

11

18

25

SUN MON

6 7

13 14

20 21

27 28
TUE WED THU
5 6 7
12 13 14

20
FASHION TEXTURE

B R
10am - 5pm

26 28

TUE

15

22

29

COLOR STORY

BHEE

10am - 5pm

FRI

22

29

WED THU FRI

10

COLOR KEY fa%zif 10am - 5pm

17 18

COLOR CHANGE &¥X %
10am - 5pm

30 31

SAT

8 AUG

NATIONAL DAY GALs

23

30

SAT

12

19

26

august

CLIENT COMMUNICATION
BRRERIS
10am - 5pm

LIGHT EXPERT
HRPER
10am - 5pm



SUN MON TUE

7
14
ESSENTIAL TEXTURE
A
10am - 5pm
21 22
LIGHT EXPERT
PFER
10am - 5pm

28 29

CLIENT
COMMUNICATION
BRIOERT
10am - 5pm

october

SUN

12

19

26

WED THU FRI

11 12

17

COLOR ON COLOR
HIEREREE
10am - 5pm

COLOR CHANGE ¥ %
10am - 5pm

MON TUE

COLOR KEY fa%zif 10am - 5pm

14 * 15

COLOR CHANGE &¥¥%
10am - 5pm

20 21

CLIENT
COMMUNICATION
B FIEERTS
10am - 5pm

SCALP EXPERT
LEER
10am - 5pm

29

MASTER COLOR
PRELIMINARY

DEEPAVALI TEST

RBERYRNE
10am - 5pm

HARI RAYA PUASA

SAT

13

20

27

THU

9

COLOR
DIMENSION
HEERE
10am - 5pm

16

LIGHT EXPERT
REER
10am - 5pm

september

1-3 SEP COLOR KEY
BHEZIR
10am - 5pm

3 SEP RETAIL CARE EXPERT

FETEER
10am - 5pm

FRI

17

COLOR STORY
BREE
10am - 5pm

24

31

SAT

25



november

SUN

14

21

28

MON

HARI RAYA HAJI

4

22

29

TUE

16

23

30

SUN
30

16

23

WED

24

31

MON TUE WED

5

CLIENT
COMMUNICATION
B RRERT
10am - 5pm

11 12

COLOR KEY &%z1k 10am — 5pm

24 25 26

THU FRI

26

CHRISTMAS DAY

/

THU

6

COLOR ON COLOR
HIERBREE
10am - 5pm

27

SAT

20

27

FRI

14

21

28

SAT

15

22

29

december
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HOW TO GET TO THERE
[=] By mRT By Bus = By car Parking Spaces
Take the MRT to EW15 Tanjong Pagar  [¥%] Bus 80, 145 » Take the CTE Exit » Maxwell Market public
station and turn left after coming out of Bus 61. 166, 197 Havelock Road carpark (Erskine Road)
Exit B (Maxwell Road). Walk along the L » Take the East Coast  » Dickenson Hill Road public
Red Dot Design Museum until you reach Parkway Expressway carpark
the junction outside Maxwell Market. (ECP) Exit 18 »Fairfield Methodist Church

Cross the Tanjong Pagar Road traffic light underground carpark

pedestrian crossing.

NIS

LOREAL

académie!

1 Neil Road (diagonally opposite Maxwell Market) #02-02/03 Singapore 088804
Tel: +65 6227 5366 Fax: +65 6221 5601
Closed on Saturday, Sunday and Public Holidays
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